
The Journey to ‘Pay by Finger’

Nick Dryden CEO 



AGREE?



Distributed through 100’s of live

Music venues across the UK

Recruited teams of active fans 

Music Fans to distribute the 

magazine.  

Built a social platform to manage 

the communication and create 

identities 

Starting in 1999 we built the UK’s Highest Circulating Music 
Magazine

The Journey Through Identity



In 2003 The Fly team became 

members of XTASTER

Grew into 2 Million active 

music fans across the UK & 

Germany 

Tailoring communications to 

suit members identity and 

profile



Profiling themselves, members 

built an IDENTITY of their likes 

and aspirations.

Over 25,000 fans were actively 

involved in music, movie, brand 

and free-sports projects EVERY 

WEEK



Launching new artists and re-seeding established artists through the 

Fans



Getting free stuff and opportunities our members wanted



In 2011 we worked with MasterCard to launch PayPass™ 

and Cashless Festivals using NFC wristbands



The search began for a completely 

cash-less, card-less, mobile-less 

payment solution……

based on our natural identity

Had to be a biometric!



Biometrics Compared





We started

‘Pay by Finger’ 

with BT & Hitachi

2012 
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The natural evolution of  payments 

“There is no easier way to pay”



Vein ID is proven, used currently in 
80,000 cash machines in Japan

Uses vein ID an internal biometric as 
secure as iris scan, more accurate and 
more acceptable than fingerprint

Transaction includes live medical data 
– only live 
fingers will work

Chances of two people having the 
same pattern – 2.36 billion to one

Finger becomes key to secure eWallet 
– holding all fans payment options 
(cards, cash, voucher) and tickets.

Every transaction 100% identifiable, 
receipted, and takes less than a 
second

The BIG picture
Hello its me!
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Workforce Management



Single view of your 
customer’s experience



2012

Introduced cashless payments to music festivals, 

bringing visibility to customer spending, a safer 

experience and developed new revenue streams for 

the event owner

2013/2014 

Agreed partnerships with Hitachi and BT to secure 

use of biometric technology and to meet required 

security regulation standards2015

Completed a  Visa Europe collaboration with 

Worldpay in Dec 2015 with a 96% positive reaction 

from customers (source EY Seren)

2016

Partnership with Capita Plc payments arm Pay360 -

developing pilots for projects with Capita  customer 

base

2016

Launched Fingopay with first customers in 2016 with 

a payments and loyalty product for hospitality 

industry

Sthaler and Fingopay

5

2017

Further pilots in each key category.  

Launching outside of UK



The Team is in place

EXECUTIVE DIRECTORS 

Nick Dryden — CEO 

Roger Hand — CFO

Simon Binns — Commercial Director 

Daniel Cox —Business Operations 

NON EXEC DIRECTORS 

Michael Norton 

Liz Casely 

Quentin Solt 

DIRECTORS

Ian Moseley — Operations Director

Michelle Tompkins — Marketing Director

Santosh Dubey — Technical Director

ADVISORS

Yaqub Yousef — Middle East

Anthony Fabrizi — Investment 

Chris Hurst — Security and Banking

Iain Johnston — Operations 
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Project with 
McDonald’s

Fingopay integration 
to Self-Serve Kiosk 

Design/ artwork developed by McDonald’s innovation team, presented at Visa Futures event

Time to purchase reduced 
10 seconds from 2/3 minutes*

- Customer shown previous order / offers by  finger scan only

- The most efficient customer experience at self serve kiosk

- Particularly beneficial for multiple/ family orders



28

Established Technology, Trusted in Financial Services

Polish cooperative banks

Branches, ATMs

Bank BPH

Own Branches, Partner Outlets

Getin Bank

Branches, Biometric 

VTMs/Signature

Banque Accord

Payments trial in Auchan Stores

Finger Vein in Japon

ATM Networks, Branches

Barclays Bank

Corporate Banking

Turkiye IS Bankasi

ATM Network

Planet Cash

ATM Network

Bank Zachodni WBK

Branches, Biometric Signature

New York’s Shinkin Central Bank

Physical Access Control

Bangladesh Post Office/Banks 

Branches, ATM Network, POS

Bank of Kyoto

Branches, ATMs
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Consumer Research results – proposition testing

17th May 2017
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METHOD

1026 online interviews

Nationally representative GB adult population sample

From Toluna online panel

Data collection: 16th May 2017



31

INITIAL RESPONSE – TRIGGERS AND BARRIERS



Q1. Just from what you’ve seen and heard so far, how interested do you think you would you be in using this, if it was 
available in the places where you shop, or the bars and restaurants where you go?  

Base: all (1026)

Initial response to the concept is highly positive – with 45% of 

adults either ‘extremely’ or ‘very interested’ (and only 1 in 10 ‘not at 

all’)
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Q2. What do you think are the most appealing things about this new technology? Please put these into order of 
importance for you.  

The simple fact that the system avoids loss/theft is the most immediate 

trigger.  Beyond this, there’s no individual focus – people see a wide range of 

benefits.  Generally, convenience/practicality tends to outweigh security as a 

reason for appeal.

% of people who deemed each benefit :

Base: all (1026) 33



Q3. Are there any things that you would be concerned about, or want to know more about, before you would be happy to 
start using this?  Please use the scale to show how much each of these might apply to you.  

There are no strong barriers to acceptance.  There is some initial caution (45% 

would only want to use it in familiar locations) and a clear need for confidence, 

but little resistance to new technology, or perceptions of a complicated setup.  

Base: all (1026) 34



35

COMPARISON WITH OTHER PAYMENT 

METHODS



Fingopay vs. other payment options

%

UK online survey, May 2017 - 1026 sample. users of payment services 3 or more times per week



Q4. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with Chip & PIN with a debit or credit card?   

On balance, more (4 in 10) would prefer to use Fingopay than use Chip & 

PIN (3 in 10)

Base: all (1026) 37



Q4. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with Chip & PIN with a debit or credit card?   

This is even more pronounced in favour of Fingopay, if we look specifically at 

those who are regular (3+times a week) Chip & PIN users – half of whom 

would prefer to use Fingopay

Base: all (1026), 3+ times a week Chip & PIN users (493) 38



Q6. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with contactless payment with a card?   

Fingopay is also preferred to contactless payment with a card – by 45% of 

adults (this rises to 50% once we remove those who don’t have contactless), 

versus 18% who would prefer contactless with a card

Base: all (1026) 39



Q6. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with contactless payment with a card?   

… and rises further to 53% in favour of Fingopay when we isolate regular 

(3+times a week) contactless with card users.

Base: all (1026), 3+ times a week contactless card users (276) 40



Q7. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with contactless payment using your smartphone?   

Fingopay does even better in contrast with using contactless payment 

via smartphone – preferred by a margin of four to one

Base: all (1026) 41



Q7. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with contactless payment using your smartphone?   

Again, the choice in favour of Fingopay is strong amongst the regular 

(3+times a week) contactless via smartphone users 

Base: all (1026), 3+ times a week contactless via smartphone users (146) 42



Q5. If this was available in the places where you shop, or the bars and restaurants where you go, how would you feel 
about using this, compared with cash?   

Even compared with using cash, Fingopay is preferred – the results are 

very similar to those for Chip & PIN

Base: all (1026) 43



Q10. Now that you know more about it, how interested do you think you would you be in using this system, if it was 
available in the places where you shop, and where you go? 

Base: all (1026)

Considered response is practically identical to how people felt 

when the first saw this – they remain highly interested in the 

concept – indications for potential adoption, on this basis, are very 

strong 
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Base: all (1026), those ‘extremely interested’ after consideration (209)

The profile of those most interested is, understandably, younger, and has 

something of a female bias – but in other respects is broadly in line with the 

overall population.  In other words, the concept has very widespread appeal

47% 53%Extremely interested

Total 

sample
50% 50%

Household income

45



3 Year Growth Plan

Europe, Japan, USA, Australia and                 

New Zealand

Targets by Q2 2020

- 143 Retail businesses

- 111m Customers

- 956 million transactions













Going Global
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Going Global





By 2020, it is expected
That more than $5.6tn

of Payments will be 
secured by biometric 
technology*

*Goode Intelligence Report, Sept 2015.



“Sthaler has created a whole
new category beyond payments and 
loyalty. It provides a new model for 
retail, that all retailers want but 
currently can’t get”

Vikrant Bhalla, Toshiba, European Director of Solutions



Try it for yourself today.

Sthaler, 1 Fore St, London EC2Y 5EJ


